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Dear Contributor, 
 

Our group is made up of leading companies in the area of Health, each 

with a history of its own, which contemplate great successes and deep 

learning; With a present that fills us with pride in seeing what we have 
achieved and how we face the challenges we meet, and with a future 

that overwhelms us with optimism because we have learned that the 
limits of success do not exist when working with Excellence and  

Innovation and that Frugality is not a restriction, but a virtue for the 

management of resources that are always finite. 
 

Incursions into the distribution, marketing and promotion of 

pharmaceutical products requires our commitment and constant effort. 
To be a leader in the distribution of high-specialty products in the public 

market, in drug logistics services or in the market launch of specialized 
therapies for hypertension, the Central Nervous System or Multiple 

Sclerosis, in different geographies, may seem simple, but we know 

better. No less complicated are the activities we carry out to provide 
administrative, financial, and operational support to sustain the day-to-

day operation of all our activities. 
 

To consolidate a group of companies that conquer these achievements, 

goes beyond a business task to a daily commitment with our 
shareholders, partners, customers, business partners, suppliers, 

authorities and together, a commitment to the health and quality of life 
of our patients. This commitment is one of the fundamental reasons for 

the Arfeldt Group's existence. 
 

Our values make it clear that we will be able to achieve our goals 
through the leadership, commitment, and value of each and every one of 

us, while maintaining the highest level of integrity and ethical conduct 

in the day-to-day development of our activities. 

 
 
 
 
 
 
 
 

This Code of Conduct has been developed to formalize and disseminate 
the standards of behavior that should guide all actions in the 

performance of our work and to refine our commitment to ethics within 
business. The message is clear, our performance in any of the companies 

in our group and in any country in which we operate must be measured 

not only by the results, but also by the way in which they are achieved, 
Aware that our Mission and Vision contemplate the health of people and 

where our human sense must prevail in all our actions. 
 

As a partner of the Arfeldt Group, we have the responsibility to read this 

Code as soon as we receive it and to make us responsible for following it 

to the letter and making it the guiding spirit as we conduct of our 
activities. 

 

This code applies to all Arfeldt Group shareholders, directors, employees, 
and permanent and temporary associates and will be transmitted to third 
parties with whom we do business and who provide services to the 

organization through the Code of Conduct for Third Parties. Each of us 

must make a commitment to act ethically and transparently in 
everything we do. We expect our leaders not only to promote, but to 

exemplify, in their daily actions, this code. 
 

With the publication of this Code of Conduct, the Board of Directors 

formally approves it and supports initiatives that encourage its 
implementation. 

 

Sure to have your support, 

 

 
Carlos Arenas Wiedfeldt 

MESSAGE FROM THE BOARD OF 
DIRECTORS 

 
SEPTEMBER I, 2020 
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2. OBJECTIVE 3. SCOPE 
 
 

This Code of Conduct is intended to strengthen our ethical culture, and 

adhere to the highest standards, ensuring that our business practices are 

productive, sustainable and honest, as well as promoting transparency, 
efficiency and order in our business decisions, without leaving aside the 

respect for all those who work in the companies of the group; this Code 
establishes the guidelines of action that must characterize all 

those who collaborate in the companies of the Arfeldt Group. 

 

This Code of Conduct applies to all shareholders, directors, employees, 
and employees who are part of the Arfeldt Group companies in all 

countries in which they conduct business. It is mandatory to read the 
document and to comply with it at all times, taking care also to be in 

conformity with all local laws and regulations. 
 

We require adherence by our distributors, suppliers, and consultants, 
who must be consistent with our code and commitment to ethical 

conduct in business. For this purpose, the principles of this document are 

communicated to them through the Code of Conduct for Third Parties. 
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4. OUR INSTITUTIONAL PHILOSOPHY  
 
 

Excellence: EXCELLENCE 
We work with passion and in a professional manner, with efficiency in 

service and in operation, to pursue perfection in what we do. 
 

Integrity: We act ethically and honestly in all respects, fulfilling our 

commitments. 
 

Human Sense: We treat patients, clients, partners and collaborators 

with respect, tolerance, and solidarity, because the well-being of people 

is our raison d'être. 
 

Innovation: We look for new ideas, modern and creative solutions to 

preserve a cutting-edge and continuous improvement scheme. 
 

Transparency: We are open to explaining at all times what we do, how 

we do it and what we do it for. 
 

Frugality: We optimize all of our material and financial resources and 

use and care for them with efficiency and moderation. 

Our Mission 
 

To be an international organization that works to provide comprehensive 
public and private health solutions, under a unique business model, in 

order to provide well-being and quality of life. 
 

Our Vision 

 

Provide innovative comprehensive health solutions based on a culture of 
social responsibility that foster human development, health, and quality 

of life for people under an economically sustainable business model. 

Our values 

 

Grupo Arfeldt is an organization with a solid scale of values that guide 
our conduct and business policy as standards of behavior present in all 

our activities, inside and outside the company, as follows: 



 

 
 

 

Our Group wishes that the activities aimed at strengthening the ethical 
behavior of those who work at ARFELDT should be led by a governing 
body, derived from the Board of Directors, integrated in a collegial 
manner and capable of self-monitoring. This body is the Internal Audit, 
Complaints and Compliance Committee, its main responsibility is to foster 
an ethical culture and coordinate efforts in all Group companies. The 
Compliance Committees of the companies and any local authorities that 
perform similar functions converge and report to this committee. 

 
The Compliance Committees are composed of the company's General 
Manager, the corresponding Compliance Officer, and the highest-
ranking representatives in the areas of Human and Legal Resources. The 
role of these committees is to review and issue recommendations 
regarding the issues that Compliance Officers, Directors General, and 
the organization as a whole consult with you. These features include: 

 
Receive, evaluate, and make recommendations on reports of 
complaints and/or deviations integrated by the areas of 
Compliance, especially in relation to disciplinary measures and the 
application of the consequences system. 

Identify risks arising from deviations and complaints and implement 
preventive and corrective actions. 

Propose prevention and improvement measures. 

Report to the Internal Audit, Complaints and Compliance Committee 
on the activities carried out. 
Escalate complaints and deviations affecting more than one company 
in the group and those in which there is a conflict of interest in the 
issuance of recommendations or disciplinary measures to the 
Internal Audit, Complaints and Compliance Committee. 

 
In the same way that we are concerned about establishing committees 
focused on the compliance of internal and external regulations and the 
strengthening of ethical behavior, in our organization, we have appointed 
a Chief Compliance Officer with corporate responsibility and authority 
and local Compliance Officers with respective responsibility and 
authority to each of the local operating companies or regional 
organizations. Among the functions entrusted to these officers are: 

 
Implement Compliance and Anti-Corruption Programs. Train 
staff on compliance issues. 
Ensure the functioning of the reporting channels, including the 

Anonymous Complaint Line. 
Implement Monitoring Activities capable of identifying risks and 
evaluating the performance of the Compliance Program. 
Dictate and communicate disciplinary guidelines that favor 

compliance with standards of conduct. 
Open lines of investigation for clarification of complaints received and 
deviations identified. 

We define Compliance as the behavior aimed at ensuring compliance 
with our internal policies, external codes, and existing regulation 
and legislation, based on and congruent with our values, mission, 
and vision. 

5. COMPLIANCE AND ETHICAL 

BEHAVIOR 
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To prepare reports of deviations and complaints identified, 
accompanied by the documentation necessary to support the cases 

and sufficient to issue recommendations for sanctions. 
Support senior management in the consolidation of a culture that 
encourages the ethical behavior of Arfeldt's members. 
Report to the Internal Audit, Complaints and Compliance Committee. 

 

The structures and roles described above are an example of Arfeldt's 

effort and commitment to maintain and conduct its business with the 
highest standards of ethics and transparency, to which this Code obliges 

all its shareholders, directors, collaborators, and employees. 
 

 

Arfeldt rejects any act of corruption and any business or operation that is 

outside the law; attempts or acts of bribery, and we refrain from 

engaging, offering, soliciting, or accepting bribes from any associate, 
corporation, official, entity, or private or governmental agency. All of us 

who make up Arfeldt are obliged to follow our Anti-Bribery and Anti-
Corruption Policy and sign the Anti-Corruption Manifesto that is part of it. 

5.1 Anonymous Tips and Complaint Line 
 

Arfeldt makes available to all its members a means that allows anyone to 

report anonymously any violation of this code, our policies, the 
regulations in force, as well as any reasonable suspicion of non-ethical 

acts, corrupt practices, or violations of our values. 
 

MEXICO TOLL FREE: 800 31 03 310 

WEB SITE: 
https://www.tipsanonimos.com/arfeldt E-

MAIL: arfeldt@tipsanonimos.com 
 

ZIP CODE:  CON – 080, Mexico, CDMX. 
 

All reports received are handled by a specialized external agency, to offer 

respectful treatment and to provide who denounces with safe, 
confidential, and anonymous handling. 

 
 

 
 

No one who is part of the Arfeldt may argue that improper conduct or 
violation of laws, this Code or our policies is in the interests of Arfeldt. 

Why have we dedicated ourselves to building a Compliance and 
Corporate Culture of Ethical Behavior? 

 

Because we are convinced that building a reputation is the 
product of many years of work and we regard it as one of our 

most valuable assets. As a group, everyone, shareholders, 
managers, employees, and collaborators must take care of it and 

be aware that the behavior of each of us who make up Arfeldt 

contributes to consolidating our image and also potentially to 
deteriorating it. In addition to affecting our image, 

inappropriate behavior can lead to consequences such as: Fines, 
criminal penalties, loss of trust, loss of business relations and 

financial deterioration. 

For Arfeldt, illegal or unethical business practices, those that 
depart from our values and in general any action that violates 

the laws and this Code of Conduct are not acceptable under any 

justification. 
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The ethical behavior of those who work at Arfeldt must be reflected in all 

areas of business in which we participate and therefore cover all the key 

players who are part, influence, regulate or benefit from our activities. 
 

6.1. Shareholders 

 

Our shareholders are obliged not to compromise the financial integrity of 
the group and to facilitate this commitment, managers, employees, and 

collaborators, we must provide timely and timely financial information, 

accurate and complete. Likewise, it is the responsibility of managers and 
control areas to maintain the effective controls necessary, so that 

financial records and books are maintained in accordance with the 
required regulatory standards. 

 

All Arfeldt shareholders are required to protect the confidentiality and 

integrity of information and to provide it when it is critical to business 
development. 

 

They must ensure that there are no conflicts of interest among 
shareholders, which influence the criteria of business decision-making, 

affect Arfeldt's results or expose the future of its business. 
 

6.2. Business partners  

 

At Arfeldt we commit ourselves to our Business Partners in a framework 

of adherence to our values, policies, laws and always maintaining ethical 
behavior, achieving mutually established business objectives. Based on 

our principles and policies, we adhere to those of our Business Partners 

in order to ensure compliance with laws and ethical standards in all 
markets where Arfeldt participates. 

 

Fair competition and anti-monopoly practices. Arfeldt fully 
relies on the quality of its products and the quality of the products of 

its Business Partners, and therefore openly opposes any practice 
affecting end consumers through pricing or any other practice that 

impairs free competition. 
 

Information Management. All of us at Arfeldt are committed to 

safeguarding and not disclosing the information that is shared by our 
Business Partners, asserting the vote of trust that we receive from 

them. 

Trade agreements. Any business relationship with our Partners 

must be made free of any conflicts of interests and practices that 

may lead to corruption, Transparency of interactions and the clarity 
of their documentation is therefore an obligation for all those who do 

business on behalf of Arfeldt. The prices, margins, commissions, and 
commercial profits agreed between Arfeldt, and its Business Partners 

should be considered in this section. 
 

Gifts and attentions. The reception or granting of gifts, attentions, 
or any kind of benefit with our business partners should be avoided 

when doing so, the impartiality of business decision-making by either 
party may be questioned. 

 

 

Everyone at Arfeldt, we must be clear about the value our 
Business Partners give us when they place their trust in us and 
share their goals. For the same reason, we are committed to 

respecting their cultural integrity, taking care of their 

reputation, and meeting their expectations. 
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6.3. Employees 
 

Our Human Capital, managers, employees, and collaborators represent 
one of our most valuable assets. The certainty of working conditions and 
respect between and for each of them is a priority for Arfeldt. 

 

Leadership. Directors, managers, coordinators, supervisors, and 
staff have a particular responsibility to be role models. As your 

associates' first point of contact with any questions or problems, 

your answers and examples of actions should inspire work teams to 
respect and comply with Arfeldt's laws, industry codes and policies. 

Their action must be consistent with our values and, in short, they 
must ensure compliance with all applicable regulations, whether 

internal or external. 
 

Work environment. We are aware that higher productivity 
requires a harmonious and respectful working environment, so that 

this environment enables all our activities to be professional, honest, 
ethical, and transparent. Our policies must ensure that those of us 

who are invited to collaborate at Arfeldt and the development 

opportunities we receive are fair and equitable, based on the 
demonstrated performance, skills, and abilities of each employee. 

 

The Human Resources department must continually establish and 
review that established programs respect labor regulations and 

promote equal employment opportunities, safety, health programs, 
and compensation mechanisms for our employees. 

 

The construction of the working environment is the responsibility of 

all those who make it up, and therefore the directors, employees and 
employees of Grupo Arfeldt are obliged to: 

 

• Respect all our employees, associates, managers and third 

parties. 
• Promote a dignified treatment in our work teams. 

• Ensure equity in access to employment, training opportunities, 

promotion, and professional development within Arfeldt. 
• Foster a culture of ethical behavior. 

 

Non-Discrimination. In Grupo Arfeldt, the rights of employees, 

employees, managers and third parties must be respected, 
recognizing and valuing differences, without giving treatment of 

inferiority to a person or community due to 

 
 
 
 
 
 
 
 

race, skin color, age, gender, nationality, language, disability, 
religion, political affiliations, values, skills, Marital status, sexual 

orientation, gender expression, gender identity or source of income; 
discrimination on the basis of presumed or confirmed diseases, 

whether epidemic as COVID-19 or influenza, chronic-degenerative as 

hypertension or diabetes mellitus, infectious as HIV or hepatitis C, 
Hereditary like cystic fibrosis or daltonism, congenital like Down 

syndrome or the cleft lip, autoimmune like multiple sclerosis or 
systemic lupus erythematosus. Discriminatory practices or conduct 

are strictly prohibited in Arfeldt. 
 

Harassment. No harassment or bullying is permitted, highlighting: 
 

• Sexual harassment, understood as any form of sexual-related 

violence and exercised through: Obscene language, sexually 

suggestive, jokes, proposals, insinuations, psychological 
pressure, or conversations with verbal or written sexual 

undertones either in print or digital media (email, Internet 
images), as well as sexually explicit gestures, persecution, and 

open threats. Any pressure or intimidation to force you to accept 
verbal insinuations, intimate or have unwanted physical contact, 

have sex, make obscene comments, exercise psychological 

pressure or hierarchical abuse are prohibited. 
• Harassment at work, which is understood as any systematic 
action or conduct of intimidation and psychological harassment, 
maintaining an abusive character by hierarchical superiors, 
peers or even subordinates, with which an individual or group 
besieges, imports, humiliates or intimidates, seeking expulsion 
or social exclusion from an employee, contributor or third party. 
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• Any harassment or offensive or violent conduct to strongly 
encourage someone to do something they do not want or to 
harass a third party is prohibited. 

 

Occupational Health and Safety. Arfeldt is concerned about 
providing safe and pleasant facilities for all its staff. Those of us who 

use the facilities to do our work have a commitment and 
responsibility to maintain them and to maintain safety standards 

within them, in order to protect and protect our customers, suppliers 
and business partners when they visit us. 

 

All of us at Arfeldt are obliged to: 

 

• Comply with guidelines and best practices for disposal of 

waste, emissions, and handling of toxic or hazardous materials. 
• Participate and collaborate in drills and indications of the 
Health and Safety Commission. 

 

The consumption of alcoholic beverages within the facility is 
prohibited. Similarly, the use of any type of drug that has not been 

indicated by a doctor who at the same time certifies that the use of 

the substance does not interfere with the activities of the worker or 
expose him or his colleagues to any risk. 

 

• The possession or consumption of alcoholic beverages within 

our facilities is only permitted at events organized by the 
company, the organizers being responsible for the distribution of 

these. 
• It is strictly forbidden to work or represent the company while 
under the influence of alcohol or illegal drugs. 
• The possession, consumption, or distribution of illicit 

substances at any time during the performance of our work is 
prohibited and must be reported to the competent authorities. 

 

6.4. Patients 

Quality of our products and services. All the activities that we 
carry out in Arfeldt that are aimed at or related to the quality of the 
products or services that, to any degree, as little as possible may 

have an impact on the health of the patients, they must adhere to all 

policies and procedures that have been written to ensure this 
purpose. If any activity we do in Arfeldt that may have an impact on 

the health of patients is not regulated in any policy or procedure, we 
must use our best judgment so that at no time, this activity will 

expose patients. 
 

Ensuring the quality of products and services marketed or distributed 
by Arfeldt is a fundamental priority in our daily operation. 

 

Relationships with patient organizations. Our interaction with 
patients is primarily through patient organizations. The basis for doing 

so is to avoid, by having a direct interaction, being able to influence 

them inappropriately. Our relationship with these organizations must 
always be carried out under the umbrella of a convention, which 

formalizes the purpose of interaction and requires the scope and type 
of support and commitments that we establish. The follow-up of the 

guidelines established in the policies of interactions with patients and 

organizations of Patient Advocacy, of commercial interactions and of 
Medical-Scientific interactions, ensures that our relationship with 

patient organizations is carried out in an appropriate manner, with 
transparency and adherence to ethics. 

 
 

 

 

At Arfeldt, we are dedicated to health, as are the patients, the 

final beneficiaries of our products and services, our priority. 

Ensuring ethical behavior in all activities that relate to the 
products and services we deliver to them is a non-negotiable 

condition. 
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6.5. Physicians, Health Care Professionals, and Administrative 
Personnel  

 

We in Arfeldt and the medical community, each from their different 

trenches, pursue the same goal, that of seeking the health of the sick. It 
must be clear to us that, our commitment, in providing doctors and 

health care professionals with the necessary inputs to achieve this end, it 

is essential that this activity be fully in compliance with regulations, 
internal policies, to our values and principles that ensure ethical behavior. 

 

It is clear and legitimate that the delivery to the medical community of 
our products and services is accompanied by messages, whether written, 

spoken or in images; printed or digital; made directly or through third 
parties contracted for such purposes. In all cases, they must be carried 

out in attachment to the truth, understood as the scientific basis on 

which they are based, and which guarantees their objectivity. Likewise, 
our messages must be balanced, highlighting the benefits of our 

products, but also warning of the possible risks and side effects they may 
produce; and fair when compared with others. Every message we give to 

the medical community must be respectful of the intelligence of the 

person we address it, as well as our competitors. Under no circumstances 
may our messages or activities, whether in an open or disguised manner, 

promote uses not approved by the local regulatory authority or 
disseminate unauthorized services or activities or activities outside 

applicable regulations. 

 

Quality of our products and services. One of Arfeldt's fundamental 

objectives is to build confidence in the doctors who prescribe our 
products. To do this, in addition to our business behaviors always being 

aligned with our values, policies and ethical behavior, it is necessary that 
the quality of these products always be in line with current best practices. 

 

All of our actions must make health professionals feel that this is fully 
accomplished at Arfeldt and give the doctor the confidence that, by 

prescribing them, they offer their patients products with high quality 
standards. 

 

No less important aspect, is that every client that requires our storage, 
distribution, and logistics services, is sure of all the activities that are 

carried out in this chain of service, is carried out with strict adherence to 
the laws and regulations of health, codes of the industry and internal 

policies, as well as contractual obligations with our business partners and 
customers. Our obligation is, through our actions, to endorse day by day 

the trust that customers and business partners have placed in Arfeldt. 
 

Commercial interactions with health care professionals. Any 
activity, including the interaction and/or delivery of information with 

health care professionals promoting the prescription, use, 
distribution, and sale of Arfeldt's products, performed directly or 

through third parties, is considered a commercial interaction with 

health care professionals (PCS). It is different from the Scientific 
Medical Interaction, both legitimate activities, but it differs in that 

the latter covers the activities carried out by the Medical Areas to 
provide and obtain from the medical community information related 

to diseases, therapies, as well as efficacy, Safety, and mechanisms 
of action for Arfeldt drugs. 

 

Our business interactions with PCS policy sets out the guidelines for 

how these business activities should be conducted and includes 

within its scope the following specific promotional activities: 
 

• Promotional materials. 

• Conference Sponsorships Organized by Third Parties: 
- Satellite Symposia. 
- Commercial stands. 

• Own meetings and events, both in-person and virtual. 
• Medical visit. 
• Recruitment of health care professionals. 
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and patient care. It is different from the Commercial or Promotion 
Interaction, both legitimate activities, but the latter covers the 
activities carried out by the company and third parties to promote 
the prescription, use, distribution and sale of the medicines and 
services that Arfeldt sells. 
 

Our policy of Medical-Scientific Interactions establishes the principles 
for the interaction or exchange of information and includes in its 

scope the following categories of activities and regulates them based 
on their status of regulatory approval: 

- Pre- and post-regulatory approval activities: 
• Advisory Boards 
• Medical Publications. 
• Presentations at Congresses. 
• Continuing medical education. 
• Exchange of Medical Information. 

- Pre-regulatory approval activities governed by this policy: 

• Interactions with Healthcare Professionals. 
• Sponsorships to Congresses. 

• Interactions with Health Care Organizations, Government 
Organizations, and Payers or Administrative Personnel. 
• Interactions with Patients and Patient Advocacy Organizations. 
• Media. 
• Digital media. 

 

 
 

 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 

 

• Travel, venues, hospitalities, and food. 
• Gifts. 
• Medical devices. 
• Promotional items, medical and/or educational materials or 

articles. 
• Donations and grants to health organizations and institutions. 
• Support for the development of Treatment Guides. 
• Support for providing Health Services. 
• Interaction with Government Officials. 
• Medical Samples. 
• Market research. 
• Relationships with patient groups and the general public. 
• Media, Websites, Social Networks and Digital Channels. 

 

Respect for health care professionals and the freedom to prescribe 

the medical prescription obliges us to reject any action that may 
exercise an undue influence in the medical judgment that separates 

it from the objective of seeking the well-being of patients. 
 

At Arfeldt we adhere to the provisions set out in the local and 

international codes for the promotion of the pharmaceutical industry. 
 

Medical-Scientific Interactions. Any interaction and/or exchange 
of information between the company and the medical community to 
achieve mutual medical and scientific progress, including information 

for product development and use, knowledge of diseases 

 

 

We at Arfeldt believe that the exchange of information for genuine 
reasons is legitimate and we must always carry out it, through our 

medical areas and in attachment to ethics and values. 
 

Business Interactions with Administrative Staff. Any activity, 

including the interaction and/or delivery of information that promotes 
the hiring or use of Arfeldt's storage, distribution, and logistics 

services, carried out directly or through third parties, is considered a 
commercial interaction with administrative personnel. 

 

Our policy of business interactions with administrative staff sets out 
the guidelines for how these business activities should be conducted 

and includes within its scope the following specific promotional 

activities: 
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• Informational or promotional materials. 

• Meetings organized by third parties. 
• Own Meetings and Events. 
• Institutional Visit. 
• Recruitment of Administrative Personnel. 
• Grants to Administrative Personnel. 
• Travel, venues, hospitalities, and meals. 
• Gifts. 
• Medical devices. 

• Promotional items, medical, educational, or administrative 
items or materials. 
• Donations and grants to organizations and institutions. 
• Support for the development of Treatment Guides. 
• Support for providing Health Services. 
• Interaction with Government Officials. 
• Market research. 
• Relationships with patient groups and the general public. 
• Media, Websites, Social Networks and Digital Channels. 

 

Respect for administrative personnel obliges us to reject any action 
that may exercise undue influence in the medical judgment that 

separates it from the objective of seeking the welfare of patients. 
 

At Arfeldt we adhere to the provisions set out in the local and 
international codes for the promotion of the pharmaceutical industry. 

 

6.6. Government and authorities 
 

All of us at Arfeldt must meet the requirements of the 

authorities in accordance with applicable laws. We understand that the 

purpose of legislation and regulations is to safeguard the common 
interest and good of society. Arfeldt, as part of the company, undertakes 

to comply with the official provisions. 
 

The management of our proceedings with government agencies, whether 
conducted directly or through third parties, must strictly adhere to the 

laws, ethical business conduct and the policies of interactions with 
government officials and the Anti-Bribery and Anti-Corruption policies 

established at Arfeldt. Our Anti-Bribery and Anti-Corruption Policy 

prohibits: 
 

• To make or manage “payments”, direct or indirect, of “any kind” to 

any person or at the request of a third party, with the aim of 
inadequately infusing, inducing unethical or corrupt actions, or 

obtaining advantages for the company to achieve, retain or unduly 
increase any business through action, omission, or decision. 
• To offer money, benefits, entertainment, business promises, or job 
offers or any exchange of value to individuals, government officials, 
parties, or political candidates, in order to ensure any service, 
processing or obtaining any business, benefit or inappropriately 
infuriate about decisions affecting Arfeldt or a competitor. 

• To execute agreements Contracts, agreements, arrangements, or 
combinations with competitors, to obtain undue benefits or 

advantages or to cause damage to the public finances when 
participating in public contracts. 
• Employ those who have been public servants within 10 years prior 
to the date on which they intend to join the company (or where they 
stipulate local legislation), when they have been in a hierarchical 
group of higher command, and who have supervised, Regulated, or 
have privileged information related to ARFELDT. 
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• To provide false information, to conceal information, to 
unjustifiably delay the delivery of the information, or not to respond 
to any request or resolution of the authorities, when the 

organization or any of its collaborators, has information linked to an 
investigation. 
• To participate in public administrative procedures, being 
disabled or disabled, and to act on behalf or in the interest of the 
organization in the event that the organization is disabled or 
disabled. 
• To use the influence, economic or political power, whether 

own, of the organization or any of its collaborators, over any public 
servant, to obtain for himself or for a third party a benefit or 

advantage. 
• Present false or altered documentation, or simulate the 
requirements established in any procedure to gain benefit or 
advantage in favor of the organization. 

 

 

6.7. Competitors 
 

Arfeldt competes fairly and with respect to its competitors by sticking to 

antitrust and fair competition laws. We focus on achieving our business 
objectives by always maintaining ethical behavior. 

 

Fair competition and anti-monopoly practices. Arfeldt is openly 

opposed to any practices that harm end consumers through pricing 
or any other practices that affect free competition, so in all business 

activities, we reject and do not participate in: 
 

• Discussion and pricing with our competitors. 
• Discussion and division of markets, territories, indications, or 

hearings. 

• Discussion and definition or restriction of supply or production 

volumes with our competitors. 
• Discussion and handling of tenders. 

• Blocking the incorporation of new competitors in the markets 

in which we participate. 
• Price discrimination (dumping). 

 
 
 
 
 
 
 
 

 
In all the topics described above, Arfeldt complies with existing local 
regulations and laws, and if they do not exist, we must adhere to the 
principles listed above in order to avoid any unfair commercial 

practices. 
 

6.8. Vendors 
 

Arfeldt expects from its vendors the standards of business ethics and 

conduct it practices in the day to day, so we share the policies that we 
consider relevant to ensure that the services we receive are performed 

under this expectation. For this purpose, the principles of this document 
are communicated to them through the Code of Conduct for Third 

Parties. 
 

Vendor selection. Arfeldt selects its vendors through a transparent 

and established process to ensure that the inputs, products, and 
services we receive from them meet the requirements of quality, 

quantity, opportunity, and service, to enable us to meet the needs 
for which we have acquired them. This selection process should 

allow us to obtain the best quality at a fair cost. The Purchasing and 
Information Technology areas are responsible for ensuring the 

transparency and fairness of the process. 
 

Gifts, entertainment, and benefits. Arfeldt prohibits the 
acceptance or soliciting, on behalf of any supplier, gifts, 
entertainment, valuables, favors or business conditions inappropriate 
for personal benefit, which may generate commitment or infuriate in 
the decisions or criteria of purchase. The receipt of low-value 
promotional items and training activities is exempted from the 
above. If you have any questions about whether or not to receive a 
gift or care from a provider, you should consult Human Resources, 
the Legal Department, or the Compliance Officer. 

To carry out the actions mentioned in the previous paragraphs 
through third parties does not relieve us of responsibility, even if the 
initiative and decision to do so are those, so we must establish the 
necessary actions, such as the Due Diligence process and any control 

that minimizes the possibility of a corrupt practice taking place. 
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Confidential information. Where, because of the nature of the 
service or to ensure that the service proposal complies with the 

requirements, the exchange of confidential information is required, 

with the advice of the Legal Area, a confidentiality agreement must 
be established prior to the exchange of the information. 

 

Working conditions. At Arfeldt we adhere to the labor laws that 
guarantee us dignified treatment, so we expect the same treatment 
to all of our vendors' associates. We do not establish business 

relationships with vendors of whom we know they conduct 
discriminatory practices with their employees or outside of labor 

laws. 
 

6.9. Society and the general public   

 

As part of society, Arfeldt contributes to it through specific actions, in 

which he clearly identifies that his contribution will benefit a community 
or groups in society or support the government in social programs, public 

health campaigns or national emergencies; Scientific, technological, or 

academic development is also likely to receive support from Arfeldt. 
 

Donations. Arfeldt considers a donation to financial, furniture and 

equipment or product support granted for humanitarian purposes, 

made without the intention of receiving a benefit or compensation in 
return. In order to ensure transparency, the proper management of 

the resources granted and the accountability of the grant, the 
recipients of the grant must be non-profit institutions or 

organizations, such as foundations, charitable and private assistance 
institutions, civil society organizations, medical associations, patient 

associations, universities, research centers, clinics, or hospitals. In 

general terms, Arfeldt does not make donations to individuals. The 
exception to this rule applies only to donations of medication when it 

is vital to the applicant. The requirements for donating are explained 
in the relevant policy and in the policy on trade interactions. In order 

to ensure the legitimacy, transparency and objectivity of donations, 

evaluation and approval must be carried out by a committee 
composed of the following areas: Legal, Finance, Compliance, 

Medical or Communication and Public Affairs, and by the Company's 
General Manager. 



 

The commitment of all those of us who are part of Arfeldt is 

indispensable to reducing our environmental footprint; we must 
include sustainability in the reflection of all decisions, whether 

strategic or day-to-day. Also be aware that the responsibility we 
have is not only with our economic performance, but also with 

the impacts of our activities on the environment, society in 

general and on the legacy to future generations. 

7 OUR COMMITMENT 14 

WITH THE ENVIRONMENT 

Arfeldt is committed to the environment and corporate sustainability. In 

our corporate activities, we seek to create short- and long-term 
economic, environmental, and social value, aware that there is a 

commitment to the well-being of present and future generations. We 
focus not only on the economic sustainability of the business and 

therefore consider risk assessments related to environmental aspects and 

the social impact of our business activities. 

In our facilities, transport and in providing services, energy resources are 

saved, and energy losses caused by damage and misuse of resources are 
avoided. strategies are established to efficiently manage waste and 

reduce waste generation and promote the use of reusable inputs such as 
paper and packaging. 
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Our Code also gives us guidelines on the commitment we have at Arfeldt 
to, through our behavior, safeguard assets and resources, both key 

elements of our group's prosperity and well-being. 
 

8.1. Our reputation 

 

Arfeldt considers his reputation as one of the greatest assets he 
possesses, so that all of us in our community are committed to caring for 

our group, building trust in every activity we perform and keeping our 
actions aligned with the values of Arfeldt. 

 

8.2. Information Management  
 

The responsibility for information management rests with all of us who 
are part of Arfeldt. The information that is owned by Arfeldt is an asset 

that must be safeguarded as such and be aware that, on many 
occasions, the correct handling, care and use of the information is also 

regulated by applicable laws and regulations. As a general rule, the 
proprietary information of Arfeldt is not public information, however, it 

may and should sometimes be shared, provided that it is properly 

authorized and appropriate channels and means are followed to do so. 
ensure proper use of the same and ensure the necessary protective 

measures. Among the types of information that Arfeldt considers to be its 
property, but not limited to: 

 
Financial statements. 
Business plans. 

Investment plans. 
Clinical developments. 
Sales Results. Expense 
Reports. Price lists. 
Commercial conditions. 
Customer lists. 

Vendor lists. 

Information from shareholders, directors, employees, and collaborators. 
Structure and organization of the group. 

Compensation schemes and incentives. 

Processes of production, conditioning, logistics, distribution and in general 
processes carried out by Arfeldt. 
Policies and procedures. Internal 
agendas and minutes. Calendar 
of activities. 

Sharing this information without authorization and a legitimate business 
purpose is considered a serious misconduct. 

 

Data protection. Data protection affects us all in some way and we 
are also responsible to all of us for complying with the provisions of 

data protection laws and policies. 
 

Digital communication is now a key factor in the business outcome, 

but with the growth of these opportunities is the emergence of risks 

to information privacy and data security. At Arfeldt we are aware 
that successful data management is not possible without establishing 

the necessary measures for effective information protection. 
 

The specific obligations of all employees of the Arfeldt group for the 
protection of personal data are based on the following principles 

established in the Corporate Policy for the Protection of Personal 
Data: 

 

• Principle of legality and loyalty. 
• Principle of consent. 
• Principle of responsibility. 
• Principle of quality. 
• Principle of Information. 
• Principle of purpose. 
• Principle of proportionality. 

8. OUR ASSETS AND 

RESOURCES 

1

5 
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At Arfeldt we are committed to: 
 

• Do not install software without the necessary licenses on our 

computers. 

• Do not copy documents or use copyrighted information 

without permission. 
• Do not violate patents. 
• Do not use trademarks without proper permissions. 

 

 
 

 
 

 

 
 

 

Arfeldt establishes as its intellectual property: 
 

• Its brands and logos. 

• Developments, information, practices, methods, inventions, 

written materials, graphic materials, promotional campaigns, 

programs, or other works that our managers, employees, and 
collaborators develop during the performance of their 

responsibilities in the group. 
• The publications, software programs that have been developed 
for Arfeldt and for which has paid or invested internally. 
• Information derived from clinical research conducted by 

Arfeldt. 

• Inventions or works developed by managers, employees and 
collaborators that are not part of the responsibilities assigned to 

their position but are based on information or resources 

available to them for reasons of their role and responsibility in 
the group. 

 

It is the responsibility of all of us who are part of Arfeldt to protect 

these assets, ensure their correct use and safeguard. 
 

Arfeldt recognizes the intellectual property of third parties and 

obliges all of us in the group to respect the intellectual property of 
those who develop materials, ideas, concepts, software, publications, 

technical and/or clinical data and information. 
 

 

Use of information technologies. Arfeldt identifies that the 

use of digital media poses a risk to the handling of information 
and facilitates the disclosure of confidential information, in an 

accidental or unauthorized manner, and therefore the protection 
and handling of such media is necessary. 

Those of us who make up Arfeldt and the third parties to whom we 
give authorized access to our servers, computer, and 

telecommunications equipment, have an obligation to adhere to 
specific policies in order to preserve the equipment and protect the 

information that is handled through it. 
 

In order to facilitate protection and reduce the risk of theft or loss of 
information, the use of computer equipment, telecommunications 
equipment, access to networks and servers provided by the company 

must be limited to business purposes. 
 

Use of email. An important and everyday means of communication 
is email. In business and personal communication, e-mail facilitates 
the transmission of information, facilitating and speeding business 

and operations, but also exposing the contents and forms of 

information we transmit. All of us who work at Arfeldt must commit 
ourselves to the correct use of this tool, so it is an obligation to pay 

special attention to its use and always keep in mind that the daily 
use of this tool does not diminish the risk of being violated through 

it. As a matter of fact, it is a rule in our e-mail communications: 
 

• Use correct and respectful language and expressions. 

• Apply judgment and caution when confidential information is 
sent through this medium. 
• Avoid any expression that may assumed or be interpreted as 
illegal, inappropriate, or unethical behavior. 

• Consider all elements of judgment to decide who an email 
should be addressed and shared. 
• Be aware that, once an e-mail has been sent, the information 
we include in it may be subject to misinterpretation or misuse by 
others to the detriment of Arfeldt. 

 

1
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Intellectual Property. Arfeldt respects the intellectual property of 

others and at the same time exercises its right to safeguard its own. 
Patents, technological developments, written materials, graphic 

materials, and software are considered in this section. 
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Arfeldt prohibits the use of e-mail to broadcast 

communications containing offensive or defamatory 
messages that could harm anyone or the reputation of 

Arfeldt's members, its customers, suppliers, competitors, 
and authorities. E-mail should always be used for legitimate 

purposes. 
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Therefore, it is prohibited to accept gifts, attentions, money, 

gifts, valuables or preferential treatment from customers, 

suppliers, competitors, individuals, or companies that have 
commercial relations with Arfeldt. 
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Social media and other digital channels. Like e-mail, the 
widespread use of the Internet and communication via digital 

channels and social networks have changed the speed of information 
transmission and exponentially increases the number of possible 

recipients of transmitted messages. All of us who are part of Arfeldt, 

are obliged to select the right content related to Arfeldt when we use 
these media, just as it is essential that the messages, 

communication, and interaction we establish across platforms and 
digital channels, they conform to the requirements established in 

domestic legislation, codes, and policies. For the above, it is a norm 

in our communications across digital platforms and channels and 
social networks to consider: 

 

• Use them for legitimate purposes and genuine business 
objectives. 

• Comply with the guidelines set out in internal and external 
regulations. 
• Use correct and respectful language and expressions. 
• Never disclose confidential information. 

• Avoid expressions that may be assumes or be interpreted as 

illegal, inappropriate, or unethical behavior. 
• Avoid making wrong, false, or discredited comments or 
statements to our business partners, customers, authorities, 
suppliers or any third party with whom we interact. 
• Be aware that once we publish information on the Internet or 

on social networks, it may be subject to misinterpretation or 
misuse of others to the detriment of Arfeldt. 
• Unless the areas of communication are approved, social 
networks are not an official means of communication for Arfeldt. 

 
8.3. Our resources. 

 

Arfeldt's sustainability is also based on the correct use of our resources 
and all of us in the group have a responsibility to avoid any misuse of 

these, including our working time. In each of the roles and 

responsibilities we perform, Arfeldt entrusts us with the good use, 
conservation, and protection of its tangible and intangible resources. It is 

our obligation that each of the resources allocated to projects and tasks 
under our responsibility or execution be used in the best way. 

 

Similarly, it is our duty to be accountable for the use and result of the 

application of the resources allocated to our administration. 

 
 
 
 
 
 
 

All company assets must be referenced in the financial information in 
accordance with applicable rules and in accordance with our policies. 

 

Under no circumstances does Arfeldt accept the use of its resources for 
any unlawful or unethical purpose. 

 

8.4 Conflict of interest. 
 

Our participation in Arfeldt requires us to manage the potential conflict of 
interests correctly. It is relevant to Arfeldt that the private activities and 

personal interests of those of us who are part of the group do not affect 
or interfere with the loyalty he expects of all of us. 

 

A conflict of interest is generated when a private interest affects or may 
affect (for or against) Arfeldt's interests, among which may be: 

 

• Lack of objectivity in decision making to gain personal gain by 
having interests with competitors, suppliers, business partners or 

customers. 
• Receive benefits or business promises for having a relative in 
positions as a public official. 
• Provide benefits to family members who perform as customers, 

suppliers, competitors, or employees within the group. 
• Receive profits or business promises to be performed, 
simultaneously with the activity within Arfeldt, as a supplier, 
competitor, or public official. 

 

The information and guidelines for acting correctly in the face of any 

potential conflict of interest are described in the relevant policy. 
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9. OUR RECORDS 18 
Our records and documentation are an essential part of being able to 
prove the proper functioning of Arfeldt and its business and operations. 

Managers, employees, and collaborators, we are obliged to ensure that 

all our processes are properly documented, ensuring that the information 
in these processes is reliable, correct, and timely. 

 

At Arfeldt we must: 
 

• Keep the information and records of all our relevant operations. 

• Do not alter, modify, omit data, falsify, or present misleading 

information. 
• Assume legal responsibility for hiding, falsifying, altering, or 
subtracting records. 
• Retain documentary support for all negotiations, operations, and 

expenses. 
 

Financial records. Our finance areas are responsible for ensuring 

that Arfeldt's financial information, complies with applicable 

standards, is properly classified, reliable, accurate, timely and error-
free. In collaboration with the above, all those of us who make up 

Arfeldt, we must share as required and apply the information that 
we generate accurately, mainly the information that is sent to the 

public entities that by law we have the obligation to submit over 

regular periods. 
 

The inaccuracy or lack of transparency of our financial information 
may lead us to become creditors to legal sanctions, as well as to 

affect the trust of our shareholders, business partners, customers, 
suppliers, 

 

 
Authorities and society as a whole, as well as affecting Arfeldt's 
reputation. 

 

 

Document retention. All confidential and business documents 

must be kept physically or electronically, in accordance with 
applicable legal requirements, for at least a certain time as set out 

below (in case the defined time periods are less than the law, they 

must be adapted and respected the longest): 

• Clinical research papers – 15 years. 

• Financial and fiscal documents – 5 years. 
• Regulatory records – 10 years. 
• Pharmacovigilance Files – Indefinitely. 

• Contracts and legal documents – 10 years after  
expiration. 
• Internal documents – 3 years. 
• Other documents - as directed by the Legal Directorate. 

 

Arfeldt strictly prohibits the destruction or alteration of a document 

that may be the subject of any judgment, investigation or required 
by a competent regulatory or supervisory body. 

Falsification or distortion of records, information or 
documents related to normal functions or responsibilities of 

any kind is strictly prohibited; the information recorded 

must be accurate and accurate. The registration of non-
existent matters, the falsification, manipulation, or misuse 

of false information is considered fraud. 
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10. OUR COMMITMENTS 19 
Arfeldt's aspiration is to participate committed and responsibly with 

society, respecting at all times the traditions and customs of the people 

with whom he relates. We contribute to our reach, to the development of 
the communities in which the group operates. 

 

We seek respect for human rights, and we want our area of 

influence to be enhanced by our practices of non-discrimination, 

promotion of a healthy working environment and based on respect. 
We seek legal conduct, reject corruption, and encourage 
transparency in our operations and business. 

We encourage the development of a culture of ethical behavior. We 
respect the privacy of the data of physicians, patients, associations, 

employees, and collaborators, respect the laws, and guarantee that 

the information we handle is based on legitimate purposes. 
We foster a culture of sustainability and favorable environmental 
impact, through participation in projects of saving, efficient use, and 
protection of natural resources. 
We promote the development of the health industries, contributing 

to increasing the reputation of the guild. 
We apply the Code and adhere to our policies, respect laws, and live 
our values. 

 

 

 

The right decision. The biggest challenge we see every day is to 
make the right decision in all our business activities. When any one 
of us faces a difficult ethical decision, we should ask ourselves the 

following questions to help us make the right decision: 
 

• Is this decision ethical and legal? 

• Does this decision respect the values of Excellence, Integrity, 
Human Sense, Innovation, Transparency and FRUGALITY? 
• Does this decision comply with Arfeldt's Code of Conduct and policies? 
• Could you explain this decision to my friends and family? 

• Would I be comfortable if my decision appeared in the media 

or social media? 
• Would I be free of consequence if my decision is known to any 
authority? 

 

Any negative response should lead us to think about our decision and 
consequent action. 

Everyone at Arfeldt, but primarily those in a leadership or 
oversight role, is responsible for fostering a culture of ethical 

behavior through compliance with this code and our policies and 
procedures. 



 

 

11. SANCTIONS 

 
Any act of violation or breach of this Code of Conduct shall be punishable 
by the disciplinary measures set forth in the Arfeldt Consequence Policy. 

 

If the offense further involves violation of existing legal provisions, the 

employee may be reported to civil or criminal authorities. 

12. MANIFEST OF ADHERENCE 20 
TO THE CODE OF CONDUCT 
I, note that I 
have received and read the Arfeldt Group Code of Conduct. I understand and 
accept the principles set out in this document and express my commitment to 
compliance with this document. 

 

This obliges me to avoid any conduct that leads to acts in violation of the Code by 
performing my functions for the development of business within the Arfeldt Group 
companies. 

 

I undertake to conduct my actions in accordance with the principles set out in the 
Code, respecting at all times the shareholders, directors, heads, and supervisors 
and all my colleagues and collaborators. 

 
I agree that in the event of questions regarding the implementation of the Code, I 
will seek support from my immediate manager, Human Resources or Compliance 
Officer for clarification. 

By checking “Yes” in the following boxes, I understand my obligation to: 
 

1.  

 
Yes 

 
No. 

2. 
 

Yes 

 
No. 

3. for
 

Yes 
 

No. 

4. the areas of Compliance

 

Yes 

 

No. 

5. 
 

Yes 

 
No. 

 

6. 

 
Yes 

 
No. 

7. 
 

Yes 

 
No. 

8. 

 
Yes 

 
No. 

I freely reiterate my agreement with the above points. 

Company:   . 

Job Title:   . 

Location:   . 

Date: . 



 

Signature: . 


